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Pulling together
It is now more than three months since ACE’s US$29.5bn acquisition of Chubb created 
the world’s largest publicly traded property and casualty insurer.

According to Andrew Kendrick, Senior Vice President, Chubb Group and Regional 
President for Europe, that deal gives the new Chubb “even greater collective 
know-how and market firepower”, which will deliver improved service and 
innovation for customers.

Among the benefits he highlights is the coming together of complementary 
businesses – for example, legacy ACE’s reputation for its global accounts and 
multinational leadership plus legacy Chubb’s middle market expertise. 

Andrew says: “In fact, both companies have experience in these segments and 
when you put us together that gives us a stronger platform from which to grow – and 
to help our clients grow.”

He adds that the new Chubb is ideally suited to show the discipline needed to 
navigate today’s challenging marketplace conditions. “Only insurers and reinsurers 
with the willingness and ability to underwrite for profit will be able to prosper and 
protect their balance sheet for their customers.

“Both our legacy companies were renowned for their strong underwriting cultures. 
At our core, we are underwriters – we share a passion for the art and science of 
underwriting. So we share a lot in common when it comes to our underwriting 
approach and our focus on discipline.”

Innovation will also be a priority, says Andrew. “We need to broaden the solutions 
we provide if we are to remain relevant for our clients in the future.”

Already this year, Chubb has announced a new cyber risk service in partnership 
with Crawford & Company, and Andrew says the company will “continue to invest in 
bringing added-value services to market across a range of lines, in order to innovate 
beyond the wordings of the insurance policy”.
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Chubb News

Q Why have you changed 
your name?

A ACE Limited has recently acquired 
Chubb Corporation, creating a 
new global insurance leader. The 
acquisition and change of name to 
Chubb was a commercial business 
decision for the two organisations 
and their shareholders.

Q  What does the acquisition 
mean for me?

A Together, ACE and Chubb will 
offer an exceptional balance of 
products for its customers and an 
outstanding claims service.

It will also create efficiencies, 
providing flexibility for the 
company to further invest in people, 
technology, products and service for 
the future. 

Q  Does it affect my existing 
insurance policy?

A No. It has no effect on the terms 
and conditions of your cover, the 
cost, the duration of your policy,  
or any claim or complaint which  
you have made or may make in  
the future. 

In respect of our email addresses, 
our email domain @acegroup.com 
has been replaced by @chubb.com, 
although emails addressed to  
@acegroup.com will continue  
to reach us.

Q Do I need to do anything?
A No, you don’t need to do 

anything. You will not experience 

any changes to your existing policy 
benefits, terms and conditions or to 
the service you receive.

Q Is there any change to  
the way I make a claim  

or complaint?
A No, these changes will have no 
effect on any claim or complaint 
which you have made in the past or 
which you may make in the future.

Q Will there be any  
further changes in  

the future?
A We will be updating our  
marketing materials and policy 
documentation in the coming 
months to reflect the new Chubb 
brand. Some of the documents we 
send you will therefore look different 
in the future.

Q How will my policy be 
regulated in future?

A There is no change to the regulatory 
status of your insurer. It remains 
authorised by the Prudential 
Regulation Authority (PRA) and 
regulated by the Financial Conduct 
Authority (FCA) and the Prudential 
Regulatory Authority (PRA) in the UK.

Q Where can I find out  
more information about 

Chubb?
A If you have any further questions 
about Chubb and its acquisition  
of ACE, please visit our website at  
new.chubb.com. 

Customer questions 
answered



from privacy and security incidents, and for crisis 
response costs.

Crawford & Company, a global leader in claims and 
crisis management, provides Chubb’s clients with a single 
point of contact and a 24/7 incident response platform. 
Crawford’s qualified incident managers will help insureds 
navigate through the complexities of a cyber incident 
from start to finish and offer access to a global network of 
crisis management service providers. 

Highlights of the new solution include: 
•  End-to-end ERM, from pre-inception surveys in 

conjunction with Chubb’s own dedicated cyber risk 
engineer to immediate incident response. 

•  Simplified policy structure and language, bringing 
together in one wording the key elements of first-  
and third-party cyber liability cover. 

•  Enhanced coverage in response to client demand, 
including a new cover for cyber-terrorism.

•  Incident response costs cover, including forensics, 
notification, fraud remediation, call centre engagement, 
legal and public relations expenses. 

Cyber revolution
European clients are set to benefit from a new cyber enterprise risk management solution

Tim Stapleton, Vice President and Cyber Insurance 
Product Manager, Overseas General Insurance at Chubb, 
said: “Brokers and clients have told us they want an 
end to unclear and opaque language, as well as less 
promotion of off-the-shelf cyber products by insurers 
and more joined-up risk management solutions. We 
have launched Cyber Enterprise Risk Management in 
response. The new solution underlines our commitment 
to provide cover for the wave of new, emerging risks 
that worry risk managers across Europe the most.”

Cyber Enterprise Risk Management is a newly 
launched end-to-end risk management solution, 
designed to meet the needs of middle-market and larger 
companies as well as multinationals in Europe. 

It includes a wide range of cyber risk assessment, 
post-event crisis management and risk transfer 
solutions to address the growing enterprise-wide cyber 
and data privacy risks facing companies of all sizes. 
The policy provides comprehensive cyber risk cover, 
including for first-party business income loss, data 
restoration, cyber extortion, third-party liability arising 

•  Cover for costs to remove malware from a network, 
reconstruct data and systems, hire or lease 
third-party equipment and offset increased costs of 
labour during downtime. 

•  Access to Chubb’s global expertise and network, 
which includes dedicated cyber teams in Europe and 
the US with a track record of over 15 years of local 
underwriting experience and claims handling, and 
specialist cyber risk engineers.
Kyle Bryant, Cyber Risk Manager for Chubb in 

Continental Europe, said: “With a new simplified 
policy wording and a comprehensive end-to-end  
risk management solution, clients and brokers  
can be confident about what they are getting and  
how it protects them against the growing challenge 
of cyber risk. Cyber Enterprise Risk Management, 
combined with our team of cyber experts across 
Europe and dedicated cyber risk engineering  
support, positions Chubb to provide our clients  
with the market-leading cyber risk solutions and 
service they deserve.”

Pioneering new 
motor policies
A first for the high-net-worth market, Chubb has introduced Diminution 
in Value (DIV) as standard in all UK personal motor policies

Previously, this cover was only available for fine art 
and wine under contents insurance, but extensive 
research carried out by YouGov on Chubb’s behalf 
showed there was a high demand for this type of 
coverage to be extended to motors. 

The DIV cover applies to cars more than 15 years 
old and is perfect for those passionate about their 
investment in vehicles.

It means that after an accident the cover pays the 
client the difference between the car’s market value 
before and after a repair, as well as the repair costs.

As well as DIV, Chubb has also introduced lease or 
finance ‘gap’ cover. 

This cover gives financial support to drivers who 
have new cars on credit that are then stolen or written 
off by a covered loss. 

The cover removes the need to buy additional – 
and often very costly – gap insurance by including it 
automatically in Chubb’s policies. 

The policy would exclude overdue payments at  
the time of loss, financial penalties for wear and tear 
or high mileage and cost for additional items, such  
as extended warranties, carry-over balances  

from previous loans and credit life insurance.
Other key changes to Chubb’s motor insurance 

policies include student fees cover – another market 
first for the company. 

As well as all the above, Chubb has also introduced 
market-leading limits for extended replacement cost, 
extended reinstatement value and cover for costs 
associated with injured or dead pets and horses where 
an insured vehicle is involved. 

Tara Parchment, Vice President and UK & Ireland 
Manager, Personal Risk Services, says of the changes: 
“Chubb’s pioneering new covers give our clients even 
more certainty about how they would be treated after 
an incident. We understand that even after using first-
class specialists to repair damage, the intrinsic value 
of a car may be affected – whether it is due to the lack 
of original parts or the mere fact that the car has been 
repaired. We know that the re-sell value of our clients’ 
cars is important to them and, to some, their cars are 
considered unique pieces of art.”

Tara continues: “Our service doesn’t stop at paying 
to restore or replace a car but extends to protecting 
our clients’ assets and finances.”

HOW IT WORKS

Scenario one
A client purchased a Porsche on a two-year 
finance deal. The car is insured with Chubb at 
an agreed value of £109,000. The total finance 
package costs £8,000 in addition. With a year  
left on the contract, the car is stolen and  
not found. At the time of the theft, the client 
owes £3,500 on the finance deal – this is the 
amount owed after the agreed value of the  
car is deducted.

How Chubb would respond
Chubb would supply a similar Porsche as a 
courtesy car until the claim was resolved. We 
would pay the agreed value of the car (£109,000) 
and the additional £3,500, which was the 
amount still owed on the financial deal so the 
client is not out of pocket.

Scenario two
A client’s Aston Martin DB4 is insured for 
£124,000. It is damaged in an accident, leading 
to £74,400 of work. The client could use his 
own trusted specialist garage and the car is 
restored using some but not all original parts. 
The finished job is excellent but the value 
has been affected. The market value after the 
incident is estimated at £115,000 by a Chubb-
appointed independent engineer. The client had 
no intention of selling the car but the sale value 
would be affected. 

How Chubb would respond
Chubb would pay for the repair of the car 
(£74,400) and the client would benefit from a 
courtesy car during the repair. Chubb would also 
pay £9,000 under the Diminution in Value cover. 



Senior leadership

Continental Europe country presidents
Continental Europe

UK & Ireland

“I am delighted to confirm our country 
leaders for Continental Europe. This 
team has been tried and tested in 
what is a highly competitive insurance 
market. I have every confidence that 
they and their teams will continue to 
drive profitability and growth for the 
new Chubb.” 

Jeff Moghrabi

Andrew Kendrick 
Senior Vice President, 
Chubb Group and 
Regional President, 
Europe.

Matthew Shaw
Executive Vice 
President, Europe 
and President, Chubb 
Global Markets.

David Robinson 
Executive Vice 
President, Europe  
and president, UK  
and Ireland.

Nadia Côté  
Country President for 
Chubb in France. 

Andreas Wania 
Country President for 
Chubb’s Germanics 
region. 

Walter Lentsch  
Country President 
for Chubb in Austria, 
reporting to Andreas.

Mark Roberts  
UK and Ireland Casualty 
Manager.

Jose David Jimenez 
Financial Lines 
Manager, Northern 
Europe, responsible for 
the Germanic region, 
Benelux, Nordics and 
Poland/Czech Republic/
Hungary. 

Jérôme Salmon 
Casualty Manager, 
Continental Europe. 

Frankie Hernandez 
UK and Ireland 
Entertainment Manager.

Andrea Marega 
Financial Lines 
Manager, Southern 
Europe, responsible for 
France, Iberia, Italy and 
Switzerland. 

Kyle Bryant  
Cyber Risk Manager, 
Continental Europe. 

Scott Heeley  
UK and Ireland Marine 
Manager.

Hervé Cosson 
Technical Lines 
Manager, Continental 
Europe.

Stéphane Baj  
Regional Director of 
Corporate and Affinity 
for A&H in Europe. 

Alex Forrest 
UK and Ireland Package 
Manager.

Edwin Schleich 
Energy Manager, 
Continental Europe.

Jose Luis Gomez 
Regional Director of 
Travel, Europe. 

Emma Bartolo  
UK and Ireland 
Environmental  
Manager.

David Snanoudj 
Property Manager, 
Continental Europe.

Dorothée Prunier 
Environmental Risk 
and Custom Industry 
Solutions Manager, 
Continental Europe. 

Jalil Rehman  
Executive Vice 
President and Chief 
Business Operations 
Officer, Europe. 

Drazen Jaksic
Senior Vice President, 
Accident and Health, 
Europe, Eurasia and 
Africa.

Jeff Moghrabi  
Division President, 
Continental Europe. 

Simon Mobey
Senior Vice President, 
International Personal 
Risk Services.

Steven Reiss  
Chief Operating Officer 
in Continental Europe, 
reporting to Jeff. 

Chris Eappariello
Chief Marketing  
Officer and Senior  
Vice President,  
Personal Lines.

Luc Reuter
Senior Vice President, 
Surety, Europe.

Phil Sharpe  
Chief Operating Officer 
for Chubb’s UK and 
Ireland property and 
casualty business, 
reporting to David.

Veronique Brionne 
Country President for 
Chubb in Iberia. 

Orazio Rossi  
Country President for 
Chubb in Italy. 

Ron Verhulsdonck 
Country President for 
Chubb in Benelux. 

Florian Eisele  
Country President for 
Chubb in Switzerland.

Bror Sandas 
Country President for 
Chubb in the Nordics.

Przemyslaw 
Owczarek  
Country President 
for Chubb in Poland, 
with responsibility for 
Hungary and Czech 
Republic. 

Grant Cairns
UK and Ireland 
Financial Lines  
Manager. 

Benoît Chasseguet 
Marine Manager, 
Continental Europe. 

Israel Rayan  
Direct Marketing 
Director, Europe.

Steve Walker  
UK and Ireland Property 
Manager.

Kevin Lutz 
UK and Ireland  
Technical Lines 
Manager. 

David Legassick 
UK and Ireland TIS 
Manager.

Bruce Robertson
UK and Ireland 
Accident & Health 
Manager.

Mike Berry
UK and Ireland Surety 
Manager.

Tara Parchment
UK and Ireland Personal 
Risk Services Manager.

Europe is our second-largest region and the addition of 
Chubb’s business and talent gives us an opportunity to add 
even greater depth and strength,” says Juan C. Andrade, 
Executive Vice President of Chubb and President of the 
Overseas General Insurance division.

“Andrew [Kendrick] is recognised across the UK and 
Europe as a visionary and an energetic industry leader. 
We also know him as a trusted colleague and a superior 

Leading from the front
An exceptional leadership team in Europe and the UK & Ireland will focus on delivering 
our future success now that ACE and Chubb have become one company

leader of businesses and people, with a long and proven 
track record. Under Andrew’s leadership, and with the 
support of his strong team comprised of the best of ACE 
and Chubb, I am confident Europe will continue to be an 
important franchise business for the new Chubb.

“I am also pleased to welcome Jalil [Rehman], a 
highly regarded insurance practitioner who has deep 
experience and relationships with clients and brokers in 

the region. His strong leadership, market knowledge and 
general management skills will help ensure the successful 
integration and ongoing success of Europe.” 

Andrew adds: “I am excited to announce our first round 
of leadership appointments for Europe. I look forward 
to sharing more information about our leadership team 
in Europe as we bring together the best talent from both 
companies to serve our brokers, partners and clients.”

Product line management
Europe

Joanna Nixon
Personal Risk Services 
Manager, Continental 
Europe.

Sara Mitchell  
Vice President,  
Personal Lines, Europe.



The new Chubb’s bold and dynamic stand featured our 
new brand colour for the first time in Europe recently, in 
France. The 24th annual AMRAE event took place 
3-5 February in Lille and was attended by more than 
2,300 participants and 50 exhibitors.

The event provided us with an opportunity to 
demonstrate the combined strength of legacy ACE and 
Chubb. Our stand certainly attracted a lot of attention 
from delegates and many visitors to the stand commented 
on how visually engaging it was. It undoubtedly acted as a 
talking point at the conference and helped to set us apart 
from many of our competitors who were also exhibiting  
at the event.

The Chubb team held more than 70 client and broker 
meetings with our 40 representatives from both legacy 
ACE and Chubb, resulting in positive business leads, 
the building of new external relationships and the further 
strengthening of existing ones.

Xavier Leproux, our Cyber Risks Underwriting Manager 
in France, was one of four speakers on the cyber panel 
discussion, entitled ‘New Attacks; New Guarantees’. He 
was the only insurer on the panel and the discussion 
was popular with more than 200 people attending, 
demonstrating the strength of Chubb’s presence in the 
cyber market.

New brand revealed  
at AMRAE
A stand in our new brand colour provided a talking point at the  
AMRAE (Association of Risk Managers in France) event as we 
demonstrated the combined strength of legacy ACE and Chubb

To coincide with the event, Nadia Côté, new Country 
President for Chubb in France, was interviewed by 
Strategic Risk magazine.

Discussing the two companies becoming one, 
Nadia said: “I believe that we make an awesome 
combination. The acquisition has brought together 
Chubb’s 130 years of underwriting insights and devotion 
to customer service with ACE’s three decades of 
technical underwriting excellence, broad risk appetite 
and global presence.”  

Highlighting how these changes will benefit customers, 
Nadia continued: “Our current and prospective clients 
and partners in France will benefit from doing business 
with an insurance company of almost unparalleled global 
capabilities and presence, with an extensive product 
offering, exceptional financial strength, underwriting 
excellence and superior claims handling. 

“We are more than what our size and financial strength 
say about us. We may be global but, at the same time, we 
are really a local company everywhere we do business.

“Here, in France, our regional network of local offices 
is especially important to our customer and service 
proposition. So I think it’s really important to make clear 
that coming together will enable us to further build on  
and invest in that.”

Risky business
Our latest Benelux Risk Forum in the Netherlands focused on the hot 
topic of digital disruption

The Benelux Risk Forum took place on 15 March at 
the Royal Industrieele Groote Club in Amsterdam and 
attracted 45 risk managers from across the region. This 
year’s theme was digital disruption, an area which 
is currently at the top of the agenda for almost every 
company, of every size.

Rapid technology advances bring opportunities and 
can create competitive advantage, but they have also 
magnified the threats looming on risk managers’ horizons. 
Technology risks, for instance, are estimated to cause  
the greatest concern for almost half of the risk managers 
in Europe.

During the forum – chaired by Commercial Risk 
Europe editor Adrian Ladbury and introduced by Ron 
Verhulsdonck, Chubb’s Country President Benelux 
– experts from Chubb and other select organisations 
addressed digital disruption and the consequences for risk 
management from different perspectives.

Among the speakers and topics were Willem Vermeend, 
Professor of Internet Economics and E-commerce at the 
Maastricht School of Management, on the impact of the 
internet; Nick Parillo, Vice President of Global Insurance at 
Ahold, on the transition to online from a risk management 
perspective; and Arjen Ronner, Professor of Enterprise 
Risk Management and former Programme Director of 
Insurance Science at Amsterdam Business School, on risk 
management in a technology-enabled world.

Professor Ronner later led a break-out session, entitled 
‘When the chain breaks’, which used the case study 
of a company called C&M, a Flemish chain of fashion 
retail stores, whose supply chain was adversely affected 
when an accident hit its distribution centre on the sub-
continent. He looked at how to minimise the damage 
caused by severe continuity issues and still get your 
products into the hands of your customers. He then 
shared best practice for coping with a similar problem.

Later, Suresh Krishnan, Executive Vice President, 
Global Accounts Division, Asia Pacific and Latin America 
for Chubb, discussed how, in this era of connectivity, 
every company is effectively a multinational and what 
challenges that brings.

Speaking at the forum, Europe President Andrew 
Kendrick highlighted that the European insurance 
market faces three challenges and opportunities: growth, 
discipline and service. 

In his speech, Andrew said: “The insurance market 
wasn’t invented to do the easy things. Tackling complex 
risk problems is what we are here for.”

“This is the seventh time in a row that we’ve organised 
the Benelux Risk Forum and once again it was well 
attended,” said Ron Verhulsdonck. “There is often only 
one risk manager or just a small risk management team 
in an organisation and I have the impression that they 
welcome good information and a platform where they can 
share experiences and knowledge with their peers. Given 
the good attendance and interaction during the event,  
I think our Risk Forum meets this need.”

Product recall masterclass
A product recall masterclass, attended by 65 people, 
was aimed at young insurance professionals and held in 
conjunction with Young Insurance Netherlands and  
Young Insurance Belgium.

Ron said: “Three years ago we decided to add 
more value to our partnership with Young Insurance 
professionals through running a masterclass on captive 
fronting. Last year we focused on cyber risks. And the 
success of these motivated us to continue running annual 
workshops, which this year covered recall.

“We at Chubb believe that knowledge transfer to the 
younger generation is of vital importance for the future of 
the insurance and risk management profession, and it was 

encouraging to see that there are so many professionals in 
our industry willing to expand their knowledge. 

“We feel that we have a responsibility to contribute 
to this, which is why we have partnered with Young 
Insurance, but I also think that it is good to have younger 
people among us to help us to cope with the rapid changes 
in technology that we see around us.”

Chubb’s speakers were Remy Massol, Multinational 
Segment Leader for Continental Europe, and Johan 
Broeders, Casualty Manager for the Benelux region.

They were joined by external guests Yuri Cosco, 
Business Line Manager Agrifood at Vinçotte; Peter van den 
Broek from law firm Kennedy Van der Laan; and Caspar 
ter Horst, Managing Director of ProductIP.

The masterclass provided a framework of what this 
risk is all about for both the food and the non-food 
industry, using specific case studies, via five short 
sessions tackling:
•  Product recall – an accident waiting to happen?
•  Regulatory framework and other legal issues 
•  Insurance aspects of recall risks
•  Stuff happens – supply chain regulations and risks
•  Analysis of a real deal

Attendees at the masterclass were given insight into the 
regulatory environment, what insurance can and can’t 
cover, what types of policies are available and suitable and 
what the critical factors are when considering the risks of 
potential product recalls.
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